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CONSUMER CLUB ACTIVITIES

2016-2017

CONSUMER CLUB 2016- 2017

VISION:

« To enable students to understand fundamental rights of a citizen and make them realize and learn the

fundamental duties of a good citizen.

« To inject knowledge and skills relating to consumer rights among our college students and to impart

knowledge on product standards, product quality and about markets.

+/ To make them aware of laws enacted for protection / welfare of consumers and enforcement authorities

concerned

+/ To build a base of enlightened citizen customers as the foundation of future India.

MISSION:

+/ To spread awareness on consumer rights amongst all consumer segments especially among college students.

+/ To emerge as the best citizen consumer club at State Level adjudged by the Commissioner of Civil Supplies

and Consumer protection through the state government to government of India.

OBJECTIVES

+/ To educate the students to act as healthy consumers by making them aware about their rights and redress

mechanisms

+/ To act as beacons for the society.

+/ To create awareness among students at a very young age and through them the general public.

+/ To build in children conscientiousness in doing what is right and boldness to question the wrong.

MOTTO
“AWARE! ALERT!! And ACT!!!”

STAFF IN-CHARGE
1. Mrs.S.Renugadevi
Associate Professor,
Research Centre of Commerce.

2. Mrs. P. Savitha
Assistant Professor,
Research Centre of Commerce
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FATIMA COLLEGE (Autonomous), MADURAI - 18
CONSUMER CLUB OF FATIMA COLLEGE

AWARENESS ON CONSUMER PROTECTION ACT

DATE: 04-08-2016
TIME : 12.30PM- 1.30PM
VENUE: JUBILEE HALL

No of Participants: 40

On 04.08.2016, the Consumer Club students made a PowerPoint Presentation on Consumer Rights and

responsibilities, Deceptive Advertising and Consumer Protection Act.
OUTCOME: The Participants gained knowledge on Consumer Rights and Responsibilities and Deceptive

Advertising and its remedies through Consumer Protection Act.

Discussion on Consumer Protection Act
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STUDENTS NAME LIST

SI No REGNO | NAME

1. 2014A01 | AARTHY S

2. 2014A02 | AJITHA K

3. 2014A03 | AKSHAYA K

4. 2014A04 | AMALA JENIFER S

5. 2014A05 | AMIRTHA JOTHI L

6. 2014A06 | ANANDHINI K

7. 2014A07 | ANGEL JEBARANI N

8. 2014A08 | ANUJAP

9. 2014A09 | AROCKIA SAVARIAMMAL S

10. | 2014A10 | AROCKIYA SALOMIYA M

11. | 2014Al11 | ARULDIVYAR

12. | 2014A12 | ARULJOTHIT

13. | 2014A13 | ARUNYADEVIT

14. | 2014A14 | ASWATHIM

15. | 2014A15 | BRIGHT YOLANDA V

16. | 2014A16 | BRINDHA N

17. | 2014Al17 | DAISHA ROSE A

18. | 2014A18 | DIVYA MALARM

19. | 2014A19 | EMILIJENITA A

20. | 2014A20 | ESTHERD

21. | 2014A21 | ESWARI A

22. | 2014A22 | EVANGELIN PRADEEPAR

23. | 2014A23 | FARHANA FATHIMA M
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24. | 2014A24 | FATHIMA O

25. | 2014A25 | GAYATHRIN

26. | 2014A26 | HEMA K

27. | 2014A27 | INFANT SUSHMITHA M

28. | 2014A28 | JAMUNA RUBY S

29. | 2014A29 | JASMINE JENIFER A

30. | 2014A30 | JENOVA RAMANI A

31. | 2014A31 | JOTHI SOWMIYA G

32. | 2014A32 | KAROLIN D

33. | 2014A33 | KARTHIKAM

34. | 2014A34 | KAVIMANI K

35. | 2014A35 | KAVITHA M

36. | 2014A36 | KAYALVIZHIP

37. | 2014A37 | LAKSHMI PRIYA S

38. | 2014A38 | LEENA ROSELINE P

39. | 2014A39 | LURTHU SUGIRTHA S

40. | 2014A40 | MALLIGA DEVIS




