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Objectives of the Study
e To know the profile of the road Side foqq,
in Madurai city. Ve,

e To analyses the marketing strate
side food vendors.
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Profile of the Respondents

Gender wise Classification of the Respondents
The respondents were classified on the bass

gender. Gender wise classification of the responger

Table 1 Gender wise Classification of Responds;

Gender No of Respondents Percentage
Male 57 57
Female 43 8|

Total 100 100

Source: Primary Data

The table1 shows that, 57% of respondents & &
and 43% are female.

Age wise Classification of Respondents
Tﬁe réspondents were classified on the bass '«
Age wise classification of the respondent

Mw_is_,e Classification of_ﬁfffﬁﬂ?ﬁ”f

Age No of Percentag®
R dent |
%_ espt;rS\ ents ’"’2’?/;
|
25-30 years 23 __ﬂ__f__?g/,
-00ve years |52 g
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Hree: Primary data
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of th{:t s nferred from the above table 2 shoW
respondnt beongs to the age group 0
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