Q . Cnternational Conference On

~ DIGITAL MARKETING
— A GLOBAL

PERSPECTIVE

:ﬂ:ﬂtima College (Autonomous)
College with Potential for Excellence
Re-Accredited with 'A' grade by NAAC
45" Rank in India Ranking 2018 (NIRF)

Scanned with CamScanner



INTERNATIONAL CONFERENCE ON

DIGITAL MARKETING - A GLOBAL
PERSPECTIVE

10" AUGUST 2018

Organized by

Department of Management Studies

Fatima College (Autonomous)
College with Potential for Excellence
Re-Accredited with 'A" grade by NAAC
65" RANK IN INDIA RANKING 2018 (NIRF)

Scanned with CamScanner



DIGITAL MARKETING — A GLOBAL PERSPECTIVE

© Faculty Members of Management Studies
Fatima College

ISBN: 978-93-87871-67-0

First Edition : 2018

All n'ghts reserved. No part of this book may be reproduced, stored in a retrieval system or
trz.insmllted, in any form or by any means, mechanical, photo copying, recording or otherwise,
without prior written permission of the author or publisher.

Publisher
SHANLAX PUBLICATIONS
61,66 T.P.K. Main Road, Ph: 0452-4208765,

I\ﬁ?ﬁi i Mobile: 7639303383
Tamil N'{J\I — 625003 email: publisher@shanlaxpublications.com
adu, INDIA web: www.shanlaxpublications.com

Ih Scanned with CamScanner



CONTENTS

h?(;. Title Page No.
1 Application of Data Science in Digital Marketing 1
Dr. KarpagaSelvi Subramanian
2 A Study on the Impact of Digital Marketing on Banking Sector in 6
Oman
Dr. M. NasrinSulthana
3 An Insight View into the Digital Marketing and its Assorted 11
Services
Dr. B. Balamurugan
4 E-Retailing - The Success Mantra of M"urketlng 14
Dr. Sr. G. Celine Sahaya Mary
5 Digital Learning Management System 17
: Dr. P. Shyamala -
6 Green Technologies for Digital Marketmg A Simplified Reflexions 20
Mrs. N. Asha & Dr. R. Vetrickarthick
7, Digital Transformation in Mutual Fund Industry — Leveraging the 24
Power of Social Medla
Dr. L. Meena
8 Innovative Marketing a Key to Success 27
Dr. M. Nagarenitha
9 The Future of E-Tailing : 30
Dr. B. Jayanthi & Dr. A. Aleeswari
10 Role of Search Engine Optimization (SEOQ) in Digital Marketing 33
Dr. R. Suganya
11 A Study on Influence of E Commerce in Building Brand Loyalty 36
Prof. J. Gunasundari
12 A Study on the Scope of Content Marketing among Content 41
Creators on Instagram
P.Mary Gracy & M. Sanjana
13 A Study on the Satisfaction Level of Students Availing for Student 47
Loans
2 Harish Premrao Noula
14 A Study on Effectiveness of Mobile Marketing in Consumers Market 53
with Reference to Coimbatore City
Dr. D. Moorthy & J. Christina Jeyadevi
15 Dinero Digital 59
S. Bharathsankar & K. Santhosh Kumar
16 Consumer's Buying Journey in the Digital Era 62
F. Cisma
17 Effectiveness of Blog Marketing 67
R. D. Sivakumar
18 Impact of Augmented Intelligence in Digital Marketing: Think 71
Physical Man+Machine+ Marketing to Digital
Dr. K. Bhagyalakshmi, Dr. S. Manimaran & Ms. Nanthika
Scanned with CamScanner




International Conference on Digital Marketing - A Global Perspective

INNOVATIVE MARKETING A KEY TO SUCCESS

Dr. M. Nagarenitha
Assistant Professor, M.B.A. Department, Fatima College, Modurai

s ————————— ——— R ——

Introduction

Today, to ensure the successful sale of a product, companies have to do more than
just maintain its excellent quality, set the lowest price for it or just put it on the best place on
shop shelves. A key factor in product marketing is communication. Marketing
communication is a process of transferring information about the product to the target
audience. Today one of the major indicators of changes in the principles of the
entrepreneurial activity is the development and use of innovative communication
technologies in all business areas. Nowadays, in addition to traditional advertising methods
of influence on the final consumer there are innovative technology methods.

Perspective
[nnovation marketing covers all innovation management activities that contribute to

the promotion of the market success of new products and services. If one considers that the
actual task and mission of innovation is market success, it becomes clear that innovation
marketing plays an extremely important role in the innovation process.

Innovation marketing includes a very wide range of tasks, specifically all activities
that are related to customer and market orientation and that enable a successful marketing
of a new product or service.

In the front-end of the innovation process, innovation marketing contributes to the
identification of future and new market opportunities and research into customer needs:

« Research into customer requirements in specific market segments or product
categories. This is about the current needs in the course of a concrete innovation
project, but also about the anticipation of future needs and, as a result, the derivation

of new innovation potentials.
« Research into market potentials such as the attractiveness of a market, the size of a

market, the potential for new products, etc.
In the course of the product development process, innovation marketing has the

task of continuously involving customers and users in the process. The aim is to collect

feedback from customers and the market on current developments. In the form of concept,
prototype and beta tests, feedback on new products is obtained in order to test the future
acceptance of the product and to incorporate the experiences and ideas into the development
process for further development.

A major task in innovation

service, which is a continuous task a

involves both internal and external marketing:
e As a first step, the company's own staff will be convinced of the new innovation,

because this is the only way to bring the product to the market.

marketing is the marketing of the new product or
nd docks with the product lifecycle management. This
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