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MSME IS A TOOL FOR WOMEN EMPOWERMENT

- Mrs. A. Gracy Rani
ssistant Professor, Department of Economics

Fatima College (Autonomous), Madurai

| Dr.K. Selvalakshmi
Assistant Professor, Department of Economics
Fatima College (Autonomous). Madurai

Abstract

Women constitute
walls of kitchen, but in the modern society, women come forward to participate in all types of activities.
including entrepreneurship. Women entrepreneurship plays an important role in economic development. In
India women empowerment can be attained through entrepreneurship programme. it focuses the three

on i) Women development, ii) Economic growth and iii) Social stability through

importan! aspects based
gender equality. There is growing evidence all over the world that MSMEs play a significant role in economic

growth, productivity, innovation and employment of the counlry. MSMESs units account for about 43% of the
total industrial production and 30% of the country’s exporis. MSMESs not only constitute of enterprises but
they also strongly influenced by people, and most of all by the entrepreneurs behind them Women
entreprencurs are the job provider instead of searching the job opportunities. This article shows the

empowerment of women could be achieved through MSMEs.

50% of the total population. Traditionally women were confined themselves to the four

Introduction
inistry of Micro, Small & Medium Enterprises,

in the country and incubators of entrepreneurs
form. In a developing country like

popularly known as the engine of growth
hip has emerged as the torchbearers of

women empowerment on a global plat India micro,
fmall and medium enterprises (MSMEs) have a crucial role to play. MSMEs are considered very
Mportant because they contribute to employment generation, proper distribution of income,
"eduction of poverty, promotion of export of manufactured products, and rural economic

development. MSMEs creates avenue for women, especially in rural areas, to be actively involved in
i tantly as entrepreneurs. The word

preneurship involves
active control, these may be the three

of empowerment, women should
eir own

::’:::V :: means to bestow power. Empowerment. 0

imp"ﬂant ;Csources and markets, actual ownership and'

Consider th:CtOrs for the empowering womfen. In the pro

Utentia) tolr Stre,ngth: weakness, opportunities and threats

Velopm, achieve their goals through self development.
ent of women’s ability to become entreprencurs.

Tee— i'”f/ 233 W‘ ’

cess
and move forward to unfold th

MSMEs are great platform for
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Objectives of the Study

ii) To compare the male and female entreprene,
iii) To examine schemes and initiatives taken by 1t
¢ 1

en
Methodology Mgy, -
: U n
aper 1s descriptive in n; T
The p p I N nature. The dagy Collecteq in the ‘
sources like research papers, books. Websiteg articles articleq Paper | Mainly, fr
: ™ S, Y I
MSME Census Report and Economic Surveys. Annugy feports ¢ m e Ny,
r"\r J
"rnm‘
Ry
Concept of Women Entreprencur
Women Entreprencurs may be defined ag the women or a
) . . group
organize and operate a business enterprise. Women are €Xpected tq in: Women "
. .. Ovate ., TMate
economic activity to be called women entrepreneurs. The term “Women E > Mitate o Wdogy
. ; . Ntrepr, T
the section of the female population who ventyre out into industriy activitje p' e dea “h
S le any ‘
lclcn”.

assembling, job workers, repairs/servicing and other businesses. According to th ’(, H1acturyny
. ! 113 . <
India, a woman entrepreneur is defined as, “an enterprise owned and contro|leq b 3
. . . . . y
having a minimum financial interest of §] percent of the employment generated in

women”.

Women and MSMEs Development in India
The Indian MSME sector is the backbone of the national economic structure apng 1

unremittingly acted as the bulwark for the Indian cconomy, providing it resilience to ward off glopy
economic shocks and adversities. the Micro sector with 630.52 lakh estimated enterprises accouns
for more than 99% of the total estimated number of MSMEs. The Small sector with 3.31 lakh wg
the Medium sector with 0.05 lakh estimated MSMEs account for 0.52 % and 0.01 % of toul
estimated MSMEs, respectively. Out of 633.88 estimated numbers of MSMEs, 324.88 lakh MSMFs
(51.25%) are in the rural area, and 309 Jakh MSME:s (48.75%) are in urban areas.

Table 1.1
Male Female all
77.76 22.24 100
81.58 18.42 100
20.37 100 ]
Source: Annua] Report of MSME 2021-22, e @
Table 1.1 shows that Area wise distribution of female enterprises. There 1s mal‘;:;ME el

Ownership of MSMEs, However, Female Enterprises contribute 20.37 percent in ,thev
The above tab|e shows the bercentage of female enterprises in SMEs in India. It 15 es (18.42%)'
table that the Percentage of Rural female SMEs (22.24%) is more than the urban area

ident from L




