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IMPACT OF MAKE IN INDIA ON
TOURISM AND HOSPITALITY

Dr. C. Sahaya Mary Sophia
Assistant Professor in Economics
Fatima College, Madurai

Dr. R. Suji Karthika

Assistant Professor in Economics
Fatima College, Madurai

“Time spent in India has an extraordinary effect on one.
It acts as a barrier that makes the rest of the world seems unreal”.

Introduction
ake in India is a significant national initiative of the Indian government that aims to
promote investment, encourage innovation, improve skill development, safeguard

intellectual property, and create world-class manufacturing infrastructure in the nation.
This initiative's main goal is to boost India's manufacturing industry by luring in investments from
all over the world. The Ministry of Commerce and Industry, Government of India, Directorate for

Promotion of Industry and Internal Trade (DPIIT), is in charge of it. The Make in India program is
ment since it attempts to make use of the talent pool that already

n the secondary and tertiary
of Doing Business index by

crucial for India's economic develop
exists in India, provide more employment possibilities, and strengthe

sectors. The initiative also intends to raise India's ranking on the Ease
removing pointless rules and legislation, streamlining bureaucratic procedures, and increasing
onsiveness, and accountability.

government openness, resp
September 25, 2014, by Mr. Modi in front of Indian

The program was formally unveiled on

business titans at Vigyan Bhawan in New Delhi.
The Made in India initiative focuses on 25 sectors. Automobiles, automobile parts, aviation,

biotechnology, chemicals, construction, defense industry, electrical machinery, electronic systems,
food processing, IT & BPM, leather, media & entertainment, mining, oil & gas, pharmaceuticals,
ports & shipping, railroads, renewable energy, roads & highways, space, textile & apparel, thermal
power, tourism, hospitality, and wellness are a few of these.

This essay only discusses the tourism and hospitality industries. One of the biggest service
sectors in India is the tourism and }.xospit.ality sector. A key tenet of the Made in India initiative is
:ounsm. One ofthe. main mdustrles. in India that cx'eat.eSJobs is tourism and hospitality. According to

global report, India ranks as the eighth-largest contributor to the GDP of travel and tourism
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Travel and tourism made for 5.19 percent of India's GDp

n 2019 out ¢ th

economy. . _ '
This is due to India's 3,287,263 sq. km. total size, which Stretche

Himalayan heights to the tropical rain forests of the south. India a\s(;

historical history, as well as a range of ecosystems, beautiful landscapeq ang .
S . . ) S ang¢ ,
all around the nation. This offers a crucial chance to fully realize the tourisp, log
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i or pleasure or recreation 1s referred to as tourism. ) Stry e ! i !
Traveling for p N"Wada‘vs y Pty "y i
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the world like going on vacation. The movement of humans ig Momenty
» . 'Y ang
nation a source of income. brigs i

Travel includes spending the night somewhere other thap home ¢
"staying” somewhere other lhan. yo-ur normal  surroundings. Transportat' el {
ertainment are all part of the tourism industry. on, ”dgm! y

Cruises, adventure, medical, wellness, sports like golf and polo, MICE - S N
conferences, and exhibitions), eco-tourism, and film, as well as ryra| id felioi;“wm 5
India's broad array of specialty tourism offerings. SI0US toy

ent
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The tourism industry helps the economy by generating foreign exchange. There g
€ twg

for tourism: Sy,
Domestic travel: Traveling within the same nation.

Traveling internationally is referred to as international tourism.
India's tourism has increased recently as a result of the government's —_—
industry's significance to the country's economic growth. The largest service . mni:i»&
tourism, which accounts for 8.78% of all employment and 6.23% of the country's Gpp gy

Hospitality
welcoming is known as hospitality. The hotel business and tourism are interconnected. The mt-.
being hospitable, receiving, hosting, or entertaining a guest is known as hospitality. It mu
giving the visitor a warm greeting.

Being hospitable demonstrates respect and civility for the visitor. Local serves &
entertainment, lodging, and tourist catering fall under the umbrella of hospitality. I mue
welcoming, receiving, hosting, and/or entertaining visitors while also offering
accommodation, and entertainment services. The travel and tourist industries are closely T
the hospitality sector, A significant contributor to the nation's overall economic go¥
hospitality sector.
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Importance of Tourism and Hospitality Industry: v

obe has Do

The global vista has seen new waves brought about by tourism. The ¢l -mma‘““'“
global village as a result. One of the most important and rapidly expanding

cconomy, tourism has a wide range of beneficial and bad consequences of
nities, resta¥l

industries © *
Y o
the en

soci ants,
€ty, and economy. Attractions, transportation, lodging, ame

entertainment all play a role in tourism.

<4—

E




