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Aatma Nirbhar Bharat Abiyan: Self Reliant India

IMPACT OF MAKE IN INDIA ON
TOURISM AND HOSPITALITY

Dr. C. Sahaya Mary Sophia
Assistant Professor in Economics

Fatima College, Madurai

Dr. R. Suji Karthika
Assistant Professor in Economics

Fatima College, Madurai

“Time spent in India has an extraordinary effect on one.
It acts as a barrier that makes the rest of the world seems unreal”.

Introduction

ake in India is a significant national initiative of the Indian government that aims to

promote investment, encourage innovation, improve skill development, safeguard

intellectual property, and create world-class manufacturing infrastructure in the nation.
This initiative's main goal is to boost India's manufacturing industry by luring in investments from
all over the world. The Ministry of Commerce and Industry, Government of India, Directorate for
Promotion of Industry and Internal Trade (DPIIT), is in charge of it. The Make in India program is
crucial for India's economic development since it attempts to make use of the talent pool that already
exists in India, provide more employment possibilities, and strengthen the secondary and tertiary
sectors. The initiative also intends to raise India's ranking on the Ease of Doing Business index by
removing pointless rules and legislation, streamlining bureaucratic procedures, and increasing
government openness, responsiveness, and accountability.

The program was formally unveiled on September 25, 2014, by Mr. Modi in front of Indian
business titans at Vigyan Bhawan in New Delhi.

The Made in India initiative focuses on 25 sectors. Automobiles, automobile parts, aviation,
biotechnology, chemicals, construction, defense industry, electrical machinery, electronic systems,
food processing, IT & BPM, leather, media & entertainment, mining, oil & gas, pharmaceuticals,
ports & shipping, railroads, renewable energy, roads & highways, space, textile & apparel. thermal
power, tourism, hospitality, and wellness are a few of these.

This essay only discusses the tourism and hospitality industries. One of the biggest service
sectors in India is the tourism and hospitality sector. A key tenet of the Made in India initiative is
tourism. One of the main industries in India that creates jobs is tourism and hospitality. According to
@ global report, India ranks as the eighth-largest contributor to the GDP of travel and tourism.
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The interaction between a host and a guest is known as hospitality. The practice or act of being

welcoming is known as hospitality. The hotel business and tourism are interconnected. The act of
being hospitable, receiving, hosting, or entertaining a guest is known as hospitality. It involves
giving the visitor a warm greeting.

Being hospitable demonstrates respect and civility for the visitor. Local services like
entertainment, lodging, and tourist catering fall under the umbrella of hospitality. It involves
welcoming, receiving, hosting, and/or entertaining  visitors while also offering cuisine,
accommodation, and entertainment services. The travel and tourist industries are closely related to

the hospitality sector. A significant contributor to the nation's overall economic growth uwﬁ
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1. The visitor's safety and security: Tourism must be considered while analyzing safety i

security issues. In addition, tourists are increasingly concerned about their safety. Visitors anticipage

the safety of their person and belongings. The provision of quality in tourism depends on mmmoa.es

security. Hence, good law and order are necessary to encourage tourism and ensure that visitorg are
safe. A System for Assessment, Awareness, and Training in the Hospitality Industry Am>>,:.5 e
been established by the Ministry to guarantee adherence to COVID 19 Safety and Hygiene
principles and to protect the health and safety of staff and customers.

3. Infrastructure development: The growth of tourism depends on the development of
infrastructure. The government is currently spending a lot of money on infrastructure that includes
the hotel and travel sectors, the preservation of historical sites. the development of human resources,
and the advancement of information technology.

In addition to being a significant driver of economic expansion, the tourism sector also creates
employment possibilities. In order to make India 2 desirable tourist destination, our government has
also prioritized cleanliness, general hygiene, and sanitation through the creation of smart cities.
Growing tourism can benefit from good infrastructure. The promotion of tourism places
transportation in a prominent role alongside banking and communication.

3. Government initiative: To promote tourism in the nation, the government must take the
appropriate action. In order to provide comprehensive travel and tourism solutions for the various
tourist segments, the Indian Railway Catering and Tourism Corporation Limited (IRCTC) is a public
sector company under the Ministry of Railways of the Government of India.

The Tourism Finance Corporation of India (TFCI) offers financial support to businesses in order
to develop tourism-related facilities, activities, and services, such as hotels, restaurants, vacation
resorts, amusement parks, sports complexes, safari parks, ropeways, cultural centers, convention
centers, and other venues.

38 sites have been added to the World Heritage list, including 30 cultural, 7 natural, and 1 mixed
category item. The Archaeological Survey of India is entrusted with the care of 3686 monuments
and sites.

.ja ..zu._éﬁﬁ India" campaign was launched by the tourism ministry to entice foreign tourists
o India. Campaign for Travelers that identifies the strategic pillars for the growth of
sustainable tourism, such as Promoting Environmental Sustainability, Protecting Bio-diversity:
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6. Publicity and umfﬁ:ﬁ:.m campaigns: Publicity is very important in the tourism ;

Both domestic and foreign tourism are promoted with the aid of the media Print and 3
media, pillboards, websites for movies and television shows, participation in g
mational tourism fairs and festivals, exhibitions, and markets are E_Esunﬂ“!. and
The Ministry of Tourism and Culture was established by the Indian nqg—”.g
different types of tourism in India. Recently, this ministry began a campaign named ...i
India!" to promote various forms of tourism in India.

7. Tour guides: Tour guides are crucial to promoting tourism. They are i F
presenting a positive image of the nation, providing accurate information, assuring the safety of
visitors, and making sure they have a good time.

Career in the tourist sector: The travel and tourism sector is expanding quickly. z-lr
expanding industry is connected to several allied businesses like travel agents, banks, !r.} :
and airlines. : T

Three types of tourist guides are eligible for licensure from the ministry of tourism: i Al
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