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ABSTRACT

In view of the steadily increasing demand for readymade. for men and women both at home and abroad. the readymade
industry has acquired considerable importance and increasing attention is now being paid to its development in the
country. It has the potential for providing employment not only to the skilled workers presently engaged in the industry.
But also to the considerably large labour force scattered in villages around the centers of production. This study
throws the light for the readymade garments entrepreneurs to overcome the problems in production and marketing also
depicts the influences of these problems on different generations of entrepreneurs based on their experiences. Stratified
convenient sampling method is used. Intensity score method and One way ANOVA is used to study the problems faced
by enfrepreneurs regarding Production and Marketing in Small Scale readymade textile shops. The result derived is
“High maintenance cost” is the foremost reason for production problem and “Competition from Small Scale Industry”
is the foremost reason for marketing problem. This study helps the policy maker to frame policies with regarding the
issues addressed in the study based on the findings and suggestions.

Keyword: Small scale readymade textiles, Entrepreneur of readvinade textiles.

INTRODUCTION

India has already made a name for itself as far as manufacturing of readymade garments is concerned. There are some
factors that go into the Indian garment industry’s favour such as cost-effective procurement of raw materials. inexpensive
skilled labour and quick adjustment to the kind of apparels that have potential to sell. Indian readvmade garment
industries rely on the aforementioned factors for growth prospects in future. At present. India is being considered the
pioneer country in the readymade garment business. In the face of such a demand. Indian garment manufacturers and
exporters constantly have to maintain high quality in finished products and continuously provide variations in style and
design to attract the attention of prospective buyers.It has the potential for providing employvment not only to the skilled
workers presently engaged in the industry. But also to the considerably large labour force scattered in villages around
the centers of production. The present study aims at analyzing the existing state of the industry and also identifying
the problems confronting it. Issues of this kind have been analyzed for the sake of providing the policy makers with an
insight into the problems and spelling out the prospects of the industry in the years to come.

STATEMENT OF THE PROBLEM

The present study attempts to throw light on the production and marketing problems of the small scale units in readymade
industries. Major hurdles faced by small scale industries are supply of raw material. cost of production. marketing.
improper infrastructure. shortage of finance. Among them production and marketing is the major stumbling blocks for
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