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INSOUTHERN TAMIL NADU
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ABSTRACT

Holiday trips are not just pleasant experiences; they are memories. Timeshare is known as "holiday
ownership," which offers the owners the right to occupy a facility for a given period, usually one week every
year for 25 years. It's the art of sharing the property of a resort with other people and is often called a
ccond-home destination, The study aims to identify the variables that influence purchases of timeshare. A total
of 188 people were selected for the survey. The result obtained is that the majorities know about the timeshare
oncept but, for some reason, hesitate to purchase. The cost of timeshares is one of the main reasons not
o invest. It has also been found that certain variables, suchas age. personal wealth, Number of earner
members in the family, trip motivating factors, planning factors, and attributes expected from timeshares,
ican also be predictors of future timeshare purchases. Suggestions have been made based on the findings.

NTRODUCTION

Resort timeshares are a fast-growing concept in the tourism sector. Resort Timeshare is a marketing
oncept in which hotels or resorts are marketed on a membership basis. For a specific number of years,
members can pay an upfront advance for a fixed number of days every year. Saving on upcoming trip
xpenses is one of the core reasons for the popularity of buying timeshares over hotel stays, as owning
imeshare properties makes much more financial sense for families travelling on a regular basis.
Additionally, the availability of preferred locations also plays a significant role in choosing vacation ownership
over hotel stays. Though timeshare is an essential concept in the tourism industry. some are hesitant to invest in
t. The reason behind not purchasing is analysed here.

URPOSE OF THE STUDY:

Relaxation is needed for everybody. In order to get away from their routines, people may opt for holiday
rips. Making a trip to various places during the holiday gives everybody a sense of rest and refreshment. During
uch trips, the task of finding the right shelter is highly difficult. Timeshares provide a safer stay for tourists.
Even though there are many advantages to purchasing timeshares, people still hesitate to go for it. This study
as mainly done with the aim to identify the reasons for not investing in timeshare, the general aspects they
xpect from a timeshare company, and the predictor variable that helps to discover future timeshare investors.

DBJECTIVES:

o To identify the motivating factors and aspects involved in planning the holiday trips
e To examine the attitude of sample respondents towards resort timeshares
s To identify the predictor variables that influence future investment in timeshares.
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