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ABSTRACT

The global digital transformation market size was evaluated at USD 608.72 billion in 2021 and is
vpecled to expand at a compound annual growth rate (CAGR) of 23.1% from 2022 to 2030'. The COVID-19
pandemic posed a significant test for the entire world to endure the business congruity in between all the social
distancing. lockdown. work from home. and other challenges. While few organizations were ready to face the
:7 allenges others were not due to a lack of digital strategy other important tools or infrastructure required for
noolh functioning. Despite all the objections COVID-19 has delivered to personal, professional, and
gommunity life. it also gave new opportunities to businesses. Innovation, when utilized appropriately, upgrades
oficiency and usefulness, the COVID-19 scenario offers the right opportunity for organizations to deal with
eir digital channels.
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