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COURSE 

CODE 
COURSE TITLE CATEGORY HRS/WEEK CREDITS 

21UAD3ES 
Professional 

Ethics 
Lecture  1 1 

 

COURSE DESCRIPTION 

The course aims at creating ethical values among students and motivate 
them to set goals in life, based on the ethical values. 

COURSE OBJECTIVES 

 To make them know Ethical values 

 To enable students to learn about ethical leadership. 

 To enthuse them to behave significantly in this digital era. 

 

UNIT-I INTERPERSONAL AWARENESS & LEADERSHIP  (3 HRS.) 

Trust  and relationship- resolving interpersonal problems. Leadership- 

Qualities of a good leader. 

UNIT –II  ETHICAL VALUES                                            ( 3 HRS.) 

Ethics - Sources of Ethical values-Professional Ethics-Factors that modify 

ethical values-Solving ethical Problems-Five rules for ethical behaviour. 

UNIT –III   DIGITAL CITIZENSHIP                             ( 3 HRS.) 

Good digital etiquette-bad digital etiquette- Netiquette -Whats App 

Etiquette and Cyber bullying. 

UNIT –IV  CASE STUDIES                    ( 2 HRS.) 

Case studies on ethics depicted by great leaders in their life  

UNIT –V  EXERCISES             ( 4 HRS.) 

Individual:1.Write up on the person whom you admire the most and the  

                   quality that inspired you. 

                 2. Professional Ethics 

Group: Positive and negative impact of internet, mobile phones, and social 

media. 
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COURSE CONTENTS & LECTURE SCHEDULE: 

 

Module 
No. 

Topic 
No. of 

Lectures 
Teaching 
Pedagogy 

Teaching 
Aids 

           UNIT-1  INTERPERSONAL AWARENESS & LEADERSHIP  

1.1 

Trust and relationship- 
Resolving  Interpersonal 

problems. 
 

1 

Lecture 

LCD 

1.2 
Benefits of interpersonal 
problems. 
 

1 
Lecture 

LCD 

1.3 
Leadership-Qualities of 
a good leader 

 

1 
    Lecture LCD 

       UNIT -2               Social and Professional Ethics  

2.1 
Ethics - Sources of 
Ethical values 

1 Lecture 
Smart 
Board 

2.2 
Professional Ethics-
Factors that modify 

ethical values 

1 Lecture 
Smart 
Board 

2.3 

Solving ethical 

Problems-Five rules for 
ethical behaviour. 

1 Lecture 
Smart 
Board 

UNIT -3          DIGITAL CITIZENSHIP                                                                     
     

 

3.1 
Good digital etiquette-
bad digital etiquette 

1 Lecture LCD 

3.2 Netiquette 1 Lecture LCD 

3.3 
Whats App Etiquette 

and Cyber bullying. 
1 Lecture LCD 

UNIT -4               CASE STUDIES                                                                                       



4.1 

Case studies on great 

leaders. 
 

1 Discussion 
Smart 
Board 

4.2 
Case studies on   impact 

of social media 
1 Discussion 

Smart 

Board 

4.3 
Case studies on Trust & 

Relatioship  
Discussion 

Smart 

Board 

UNIT -5               EXERCISES  

5.1 

Individual: Write up on 
the person whom you 

admire the most and 
the quality that inspired 

you. 
 

1 
 

Discussion 
Charts 

5.2 Professional Ethics 1 Discussion LCD 

5.3 

Group: Positive and 

negative impact of 
internet 

1 
 

Discussion 
PPT 

 

Levels 

C1 C2 C3 

Total 

Scholas
tic 

Marks 

Non  
Scholas

tic 
Marks 

C4 

CIA 
Total 

 
% of 

Assessm
ent 

Individu
al 

Assignm

ent 

Individu
al 

Assignm

ent 

Group 
Discussi

on & 
Presenta
tion 

   

10Mks. 10Mks 15Mks. 
35 

Mks. 
5 Mks. 

40M
ks. 

K2 10 - - 10 - 10 25 % 

K2 - 10 - 10 - 10 25 % 

K3 - - 15 15 - 15 37.5 % 

Non  
Scholas

tic 
- - - 

 
5 5 

 

12.5 % 

Total 10 10 15 35 5 40 100 % 

CIA 

Scholasti 35 



c 

Non 

Scholasti
c 

5 

 
40 

 

 

 All the course outcomes are to be assessed in the various 
CIA components. 

 The levels of CIA Assessment based on Revised Bloom’s 
Taxonomy  are :    

                        K2-Understand,     K3-Apply,   K4 - Analyse 

 The course teachers are requested to start conducting C1, 
C2 and C3 at due intervals of time. 

 

EVALUATION PATTERN  
 

NON - SCHOLASTIC MARKS 

C1 C2 C3 C4 CIA ESE Total 

10 10 15 5 40 60 100 

 

C1 – Individual Assignment 

C2 – Individual Assignment   

C3–Group Discussion and Presentation               

C4 – Non - Scholastic 

COURSE OUTCOMES  

On the successful completion of the course, students will be able to: 

CO 1.To recognise the role of trust in building lasting relationships. 

CO 2.To solve interpersonal problems. 
CO 3.To build qualities to become a good leader. 
CO 4.To recognise the productive use of social media. 

CO 5.To plan and become responsible digital citizens. 
 

COURSE DESIGNER: 

1.Dr.R.Latha 

2.Dr.K.Sangeetha  


